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Chief Marketing Officer, B2C Company

Position Summary

Reporting to the CEO, the CMO will have overall strategic leadership and P&L responsibility for an industry leading portfolio of brands.  With a staff of x marketing professionals, this individual will oversee all facets of a brand with a leading presence in a number of significant product categories.  As the company has aggressively embraced a market driven, brand management structure, the CMO will not only have full P&L responsibility with a marketing budget of $x, but will also be expected to bring a highly visible leadership both internally and externally to the company and its brands across multiple product categories.  This position is one of the top 15 executive positions in the company and is a key member of the Chairman's Council, which is charged with guiding the overall strategic direction of this $x corporation.
The CMO will play a crucial role in leading the successful repositioning of the corporation into a consumer and brand-driven organization to drive increased levels of profitable growth.

Key Relationships

Reports to: 

Chief Executive Officer

Direct reports: 
Marketing Communications
Marketing Insights and Analytics

Brand Marketing leaders
Other key 
relationships: 

Customer teams and key customers
Chairman’s Council members
Board of Directors

Major Responsibilities

· Leverage the company's marquee brand into new products, enhancements, and/or strategic alliances which deliver turnkey solutions for consumers.


· Lead the company's evolution from a world class manufacturer to a world class marketer as evidenced by:

· Brand centric orientation: Focus on the drivers of brand equity

· Consumer centric orientation: Focus on consumer solutions

· Speed to market and results orientation
· Global fluency and adaptability
· Strategic alliances where appropriate

· Create a distinct, palpable, and infectious passion for the company's brand franchises and strategic underpinnings in order to capitalize on the tremendous opportunities in the marketplace.

· Define and communicate the vision for the brands, both internally and externally, becoming the key spokesperson regarding our consumers, customers and portfolio of brands.

· Create a culture of open communication, dedication to team-based solutions, and continuous and unrelenting brand-centricity.

· Achieve industry leading results in the marketplace as defined by consumer-oriented measures, such as market share, brand awareness and preference, as well as business measures including EVA, top line revenue growth, and operating earnings.  Own the metrics and accountability for bringing customer and brand success measures to the executive team and board.
Ideal Experience
We seek a seasoned marketing executive with at least x-x years experience in consumer-driven organizations.  Undergraduate degree required, with an M.B.A. highly preferred. The ideal candidate for this position brings significant business accomplishments in a branded goods environment to his/her candidacy.  
A natural leader, this person has a passionate style of driving growth in a portfolio of brands, while empowering a large staff of marketing professionals to achieve the broader vision at hand.  The successful candidate is facile in all aspects of brand management, including P&L/financial management, marketing communications, new product development, consumer research, trade relations, sales promotion, and cross functional leadership across the company.  The ability to craft a strategic vision, energize an entire organization to achieve it, all the while enhancing the company's strong, team oriented culture will be critical to this person's near and long-term success.  
Industries where this person may currently work or have worked in the past include consumer packaged goods, consumer durable goods, consumer services, or any other branded products organization where he/she would have had significant P&L responsibility (> $x million) and staff (>x professionals).
Personal Characteristics
· The successful candidate will be a positive, energetic, confident leader able to motivate a sizable organization.  

· He or she will be a passionate, driven individual capable of communicating and leading effectively throughout the organization, while demonstrating effective change management while embracing the company's core values and positive culture.  

· This individual will provide visible leadership both internally and externally and is able to be a spokesperson for the brand and for the company.  

· Furthermore, the successful candidate has Boardroom presence and is capable of interacting amongst the most senior leadership of the company on a regular basis, inspiring and contributing consistently to the company’s strategic direction.  

· Lastly, it is desired that this person has future capabilities to assume greater responsibilities within the company's senior management team.
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